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—— About addd-i

Proprietary Al technology makes DOOH advertising SMART

This is an advertising effectiveness measurement solution that uses proprietary Al technology to provide quantitative data for previously unclear outdoor advertising effects.

It provides quantitative indicators of the floating population, exposed population, viewing population, attention population, as well as gender, age group (quartile), and traffic traffic in front of the advertisement.
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I Alposture estimation technology
I Alobject detection and analysis

I Alvehicle detection andanalysis

addd-i Technical Capabilities

Object Detection Technology

Technology for detecting target objects such as people and
vehicles(17 Biometrics: 2 eyes, nose, both ears, both shoulders,
both hips, both knees, both ankles, both elbows, both wrists)

Over 170 years
of video analysis

MeasurementProcess

Al Pose Estimation Technology

By analyzing the pose estimation of pedestrians (objects) in real-time,
data on gender, age, exposure/viewing/attention rates are derived.
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Al Object Detection and Analysis

We have built our own dataset and conduct advanced pose tracking and
safety detection through lightweight edge devices.
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Product Introduction

addd-i Hardware Configuration

Transforming into a smart DOOH advertising medium with a simple installation

We install the optimal model according to the installed media environment/space range.

Model X

High-performance

Basic
Model 4

@ Camera @ Hardware

@ Camera @ Hardware

Applicable distance (m): >30
Appropriate simultaneous analysis
capacity (persons): unlimited
Vehicle traffic measurement
possible

v Applicable distance (m): 10~30
v' Appropriate simultaneous analysis
capacity (persons): <40

@ Camera @ Hardware

v Applicable distance (m): <10
v' Appropriate simultaneous
analysis capacity (persons): <20

Hardware subject to change during the testing process.
The Light version is currently under development



Web-Dashboard

Advertising analysis data
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@ addd-i installation
location

@ Display qf same-day
(real-time) data

Population of
exposures/watching/attention
during the specified period

Easy download of data in Excel
format(by hour/daily/weekly, etc.)

€2addd| [EFTEEEEENE Data analysis by gender/age
group for the specified period
BAIZE 20244 28 142 1459159
_____________________________________________ Ry -1 i e gt e
SaXu=F T at Fasl 5 L2 e w’\-)s.‘..".)r.‘ ﬁ*ilg 1 L I ————————————————————————————
7 099 2 Az ; % 1
TR @1, dr=E 1
ey o e, T I
e Ao Py | ooy | 1 HEURC B3 A 2 :
1 4 iy H a2l 1
121 1 o Bz et 1, 37,203 ATT 1 [ e Y B
" BeEEz Ay (v} OmE g ® ' N - e e e
1512 e sa- @ O aecig ) s ol i | wzemam ol oy i
| HE o N Hi0j2 HAHE N HAHEE EREIC | ® 2om= ® oo I | ez ol ez !
| . e o | _ " e I , =410] 6296(281,882%)2 20~30CH7} 43.4%(197,6748) 2 72 80| XILIZE&LIC) !
= - =R WS
8 chinsonie o lape ga  duem o © 1y I | o 20| RILIZSLICE |
Iha [0 m'?». Erl AotHtE (=] : ! . : ! 20 1
2. L ) e e \_aay kst susegn | | HEEFSEERG BRI o] B0 A YRUIE | | 16 |
oHe 0|91 3 B ! 0% I 12 1
o o =) 1 -J70 I 08 1
HEME ool (=] @ Edjgc clol 1 - " - ! 1 " . |
= K| me|n g TEEET] . HEel ) | 8 1 | 0.4 |
zpeen oo s e SIHZ Q r/ [ / @  som ® 55 1 | 0.0 |
Lelui=y g0 .5.'-‘175.‘2 m o “=Edyzy KBE‘;E’*}]& 1 : 1 01054 20-30T4 20-50C4 600K 0|4 |
ofmiE &R A Aol = a b !
| Ry o, ka0 o [~ KN o rLn) __2_...-..0__.EI..,4_..-__..F_';I e e e e e ! L m e c e e e e e Em - EmE e EmEm e EEm e EESm S EmEEEmEmEmSmECmEmEmEmEmEmEmEmemCmemEmEmEmememEmSmEmemEmEmemememememememememmeme======= )
—————————————————————————————————————————————————————————————————————————————————————————————— SR A £+ A2k o () © 98,502 ci
HdAgnAor e - - St EA - Xh2 EA £ 11,1700
&85 G thedt @ E3G
w0z oz &1 G &4t G E2G 48,366CH 34,963CH 15,173cH
240 " 5,413CH 1,982cH 3,752CH
B
1802
1208
0E ||
AL 014l D24l 034 04 OSAL OBA O7Al 0BAl 09A 10A 1Al 124l 13AL 144

FDAHE AT ATE B (EZ) -

2408

~—

180 - .
T a——*

1208 o/
60% ._______._.-—-'"—--_.. o
0z .

Same-day (real-time) distribution by gender/age group across time slots
X For Model X, includes vehicle-specific movement/distribution data MU R e e e e

204 214 224 F 244

@ Chatbot
consultation

feature




—— Process

We establish a stable system swiftly through prompt site visits and effective communication

By organizing our team effectively, we configure a suitable solution model for the site and improve outcomes through valuable data collection

Completionin 2-3 weeks

Completionin 2-3 days

Installa Data

C
ation g >

> Optimi
zation

>

provisi
on

tion

Identifying media locations Site survey by installation team Scheduling Al optimization based on location Data verification via
Analyzing needs Proposing optimized models Installation progress (Approximately 2-3 weeks) web dashboard

(Downloadable)

Wh Accurate data analysis for each advertisement
en
using addd Capability for dynamic ad broadcasting
(f CMS Enhanced convenience in ad management

or media L . . .
companies) Priority benefits for AdLink (addd-link)

Strategic sales policies in CPV format (Upgrade to DalgoD service)

X Dynamic ad broadcasting: Optimized ad broadcasting tailored to the gender and age of viewers in front of the media
% adLink (addd-link): All-in-one outdoor advertising platform



—— |nnovation addd-i's installation status

Enhance the value of your media at a reasonable price

We create optimal effectiveness analyses for different offline spaces and environments

Model X Basic
High-Performance Model4

Large digital Billboards Store-style digital media

3 \ g ~— v —— - " s vion
Location : Seoul Myeong-Dong Location : Seoul Hongdae Location : Seoul Subway stations (100 sets)



CONTACT

Pay for attention!

Thank you for your attention
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E-mail

addd.cs@addd.co.kr

A addd
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Address Homepage
175, Yeoksam-ro, Gangnam- addd.co.kr

gu, Seoul, 6th floor,
Hyunseung Building, addd
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